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We at THE 18 - an agency providing Creative-Digital Solutions where 
gathers all the fluid minds that generate not just creativity, but 
#CreativityThatWorks

We are not only a young, dynamic & decent Digital team but also a well-
experienced on IMC field.

Here, we value creativity and and efforts the team put together while 
aiming for the efficiency of our works.



A Solution Driven and Enthusiastic Marketer, 9+ years experiences in Digital, Communication & Ecommerce.
Pop has been working on diversified categories from FMCG, Mom & Babies (IFFO products focus), Electronics, etc. to E-business. For the last 2 years of 
past working experience, with the growth of Ecommerce, Pop worked as a Team lead for E-business Solutions that utilize the the strength of Digital & E-
commerce knowledge, helping clients win not only in Communication but also in sale results.

Pop values Creativity with a Result-Oriented mindset. 
The rule is simple, put the Consumers at the center of work to earn the wins for Business.

Pop has been Handed on with 50+ communication campaigns, plus more than 40+ E-com campaigns in the last 2 years in the Management position, 
which brings Bronze Award for Best campaigns & 5 shortlists in Asia Ecommerce Awards - 2020 for Friso Brand
- 3 shortlisted for Seamless Consumer Journeys, Innovation & Creativity for MMA SMARTIES APAC & Việt Nam - Dec 2020 

POP TRAN
BUSINESS DIRECTOR & CO-FOUNDER

KIM TẤN DŨNG
CHAIRMAN & CO-FOUNDER

He is well-known and esteemed as a leading expert in marketing and advertising who is open-minded to new experiences and chances in order to provide 
customers and consumers with the greatest services. Prior to starting his own company, he held senior positions at several agencies and offered practical solutions 

for numerous significant campaigns that stood out in the marketplace. Together his team and clients, he has created successful campaigns with his 17 years of 
marketing and communication experience, including OMO Manchester United, Clearman, Coca-Cola Taste of feeling, Share of Happiness, Viber coming to Vietnam, 

Pocari Sweat Run, Mitsubishi Motorshow, Monster's first launch in Vietnam, KIRIN product launch, and many others.

He typically approaches matters in the simplest possible way and is driven to find the best effective solution at the time since everything has simple solutions.



here,
We work with the-18th mindset
while offer 8-tins of solution that together can help brands 
to achieve the heart of our Consumers



BRANDING
/ MERCHANDISE

PR
CAMPAIGN

PERFORMANCE
MEDIA

DIGITAL 
ACTIVATION

VIDEO /
PHOTOS

PRODUCTION

KOLS
INFLUENCERS

COMMUNITY
SEEDING

SOCIAL
MEDIA

WEBSITE
MOBILE APP

DEVELOPMENT

ZOOM IN OUR 8-TINS OF DIGITAL SOLUTIONS

STRATEGY & CREATIVE



OUR
CLIENTS

IDEAS INSTITUTE - VIỆN NGHIÊN CỨU PHÁT TRIỂN
VÀ TRAO ĐỔI KHOA HỌC ỨNG DỤNG



CREATIVE / DIGITAL



MASTER OF
INTERNATIONAL RELATIONS
2022 – DIGITAL
PRODUCT LAUNCHING
With the objectives of raising awareness for the new Master  
product from IDEAS Institue and moving to recruit qualified 
leads for the programe, we start from the Strategic 
Approach for the whole launch by giving the direction for 
B2B & B2C on both Online & Offline Channels, then working 
on the main key channels of MSOM from Website 
Production, to Fanpage Management & Event Rolling-out.

The campaign is still on going till March 2023 but receiving 
good attention and qualified leads from the potential 
students



After the success of Promotion Campaign TÔI CHỌN NPK, we continue to launch one 
of the biggest Promotion Campaign for NPK in 2022 with the concept of MÙA VÀNG 
THẮNG LỚN.
More than a promotion program, Mùa Vàng Thắng Lớn is a campaign that helps Phân
Bón Cà Mau to continue enhancing the Companionship with farmers, especially after 
Covid season

The campaign surpasses the sales goal only in ½ campaign duration and till 
counting while Acquiring more than 1,000 leads of farmers in 3 month.

In this Campaign, we deliver the full services from Strategy & Creative planning, to 
Event & ROADSHOW Activation Organization, till All Communications (Social, Content, 
Media, Video Production) to make the campaign happens.

MÙA VÀNG THẮNG LỚN 2022
IMC CAMPAIGN (May – Dec 22)



MÙA VÀNG THẮNG LỚN
2022 - DIGITAL
We produced & taken care of:

• Series of 8 LIVESTREAMS with Lucky draw & Winner 
Announcement to bring the excitement to our audiences.

• Landing Page Lucky Draw Game Development

• Social Fanpage Take over with series of Key Hero 
Content & Interactive Game to encourage Farmers 
interact with us.

Our Minigame has encouraged more than 1,000 farmers 
to join  & interact with us

• Media Performance to help reaching more farmers & 
creating the bigger impact for the campaign



By understanding Farmers’ insight, we build up Digital 
campaign on cross digital channels & Engage huge users 
via Phân Bón Cà Mau Fanpage, Bí Kíp Vàng Group and 
Zalo OA. From there, we raise the awareness about 
products and build the love towards our brand

WHAT WE DID IN THIS CAMPAIGN
• Create general strategy including building content and 

visuals for brand, using THƠ VÈ to be the key treatment 
to communicate with farmers

• Run media ads to promote contents to right users and 
maximize interaction by content creation

• Seeding to relevant communities to maximize effective 
of campaign

BÍ KÍP VÀNG
DIGITAL CAMPAIGN
2021



POCARI SWEAT RUN 2019
IMC PLAN 
The event was taken care by KIM & The 18 well-rounded 
from planning, till communication & event organization. 

The event had recruited successfully almost 4,000 
runners joined for the very 1st season Pocari Sweat Run 
launching in Việt Nam,
The Sweat Run was recognized as One the best ever 
Running Event in VN (Runners recognize)



ACQUIRED NEARLY 

4,000 RUNNERS



MORE THAN 150 
CONTENT WAS 
PUBLISHED DURING THE 
CAMPAIGN TO CREATE 
THE HYPE & THE 
EXCITEMENT TOWARDS 
POCARI SWEET RUN 

AND AS A RESULT, MOST 
OF THE COMMUNICATION 
KPIS WERE REACHED 
OVER FROM 150% – 175%



PLASMON LAUNCHING CAMPAIGN
SOCIAL ALWAYS-ON

OUR DELIVERABLES:
• Build up fanpage for brand
• Engage huge users to interact on Fanpage
• Build up product awareness and sales 
engagement

OUR SOLUTIONS: 
• Create general strategy including building 
content and visuals for Plasmon Fanpage
• Run media ads to promote contents to right 
users and maximize interaction by content 
creation



SOCIAL ALWAYS ON
& PERFORMANCE MEDIA

The campaign focuses on Launching 
Phariton new variant & Build up product & 
brand awareness, Using cross-channels:
• Phariton Owned Channel with Always-

on content development
• Media ads on Facebook, Youtube to 

reach potential customers

The campaign reach to 195% the 
expected KPIs for media & optimize the 
customers budget by using good content 
planning



https://www.youtube.com/watch?v=PpVX7PhdPAk

Tet is an occasion to highlight the 
family and friend reunion. In this case, 
Huda had claimed the premium beer 
as valuable gifts for friends and 
partners, 
and they help people cultivate 
positive relationships.

With this Video, Huda wants to 
introduce their HUDA GOLD line, 
along with pushing sales for this Tết
occasion

HUDA GOLD 2017
DIGITAL VIDEO PRODUCTION

https://www.youtube.com/watch?v=PpVX7PhdPAk


OUR TASKS: Launching a special KIRIN product 
& Build up product awareness

• Craft innovative idea for the iTVC
• Create a effective strategy to run PR 

campaign & Communication Plan to support 
the launching key assets while reaching 
massive target users.

• Utilize KOLs to spread awareness about the 
new product 

KIRIN LATTE COFFEE & MILK
DIGITAL LAUNCHING CAMPAIGN

Link: https://youtu.be/dZJnWtXXIoA

https://youtu.be/dZJnWtXXIoA


KIRIN LATTE
COFFEE & MILK
DIGITAL LAUNCHING
CAMPAIGN

SERIES 15
PR ARTICLES 

KOLs
PROMOTING



KIRIN LATTE
COFFEE & CARAMEL
DIGITAL LAUNCHING CAMPAIGN
Continued the success of Latte Coffee &
Milk Launching, we supported Kirin to
launch their newest product line

With this campaign we offered from Strategy & Creative
Planning with the production of iTVC, PR Campaign
& KOLs Rolling out to support



KIRIN LATTE
COFFEE & VANILLA
iTVC Production

https://www.youtube.com/watch?v=CDM9mfuccBE

https://www.youtube.com/watch?v=CDM9mfuccBE


ICE+ SƠ RI BEAUTY
DIGITAL CAMPAIGN

In this campaign, we offered from Strategy & 
Creative Planning with the production of iTVC, 
PR Campaign, & KOLs Rolling out to support

A campaign achieved greater success than 
expectation with both PR & KOLs effect over 
350% expected KPI

https://www.youtube.com/watch?v=e2hj3Mhn0ks&t=10s

https://www.youtube.com/watch?v=e2hj3Mhn0ks&t=10s


ICE+ SƠ RI
BEAUTY
DIGITAL
CAMPAIGN

SERIES  PR ARTICLES 



CREATIVE/ BRANDING/ MERCHANDISE



JOYFULLY TAKE ON
BIG MOMENTS
GIFTSET FOR 2023
Creative Ideation & Craetive Messages
Illustration & Design





JOYFULLY TAKE ON
BIG MOMENTS
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Creative Ideation & Creative Messages
Illustration & Design



NEW YEAR SET 2022
.BLOC CALENDAR
BỨC PHÁ DẪN ĐẦU 
NÔNG NGHIỆP 4.0
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CSR CAMPAIGN
COMIC BOOK FOR KIDS
THUYỀN GIẤY NHỎ

Creative Idea, Character Design
Story line, to Illustration
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LUNE PRODUCTION
CREATIVE IDEA
LUNE WALK IN SAIGON
A solution to offer our Foreign Audiences a mini tour around ÀỐ
SHOW Host Location.
We create 2 Route Options based on their Travel Behaviors 
which the recommendations fit their interest.
All locations are designed to help tourists have a convenient 
journey exploring Saigon around our venue, they could WALK 
and EXPLORE all places in 1 full day, with detailed instruction 
from us.

RUSTIC
ROUTE

Explore the the raw & real 
Saigon by foot in 1 day

ENTER
-TAINING

ROUTE
Explore an very exciting & 

entertaining Saigon by 
foot in 1 day



THE HAND-OUT LEAFLET







GREAT WORK
MADE OF HEART WORK


